
UNITED STATES OF AMERICA

FEDERAL TRADE COMMISSION
WASHINGTON, D.C. 20580

Bureau of Consumer Protection

Division of Marketing Practices

       December 6, 2011

Filed Electronically

Marlene H. Dortch
Secretary 
Federal Communications Commission
445 12  Street, S.W.th

Washington, D.C. 20554

Re: Supplement to Ex Parte Presentations, Federal Trade Commission, CG
Docket No. 11 - 50, Dish Network, LLC Petition for Declaratory Ruling
Concerning the Telephone Consumer Protection Act

Dear Ms. Dortch:

The Federal Trade Commission recently issued the National Do Not Call Registry Data
Book for Fiscal Year 2011.  In its third year of publication, the Data Book contains a wealth of
information about the Registry for FY 2011, including:

• The number of active registrations and consumer complaint figures since the Registry
began in 2003;

 
• FY 2011 complaint figures by month and complaint type; 

• FY 2011 registration and complaint figures for all 50 states and the District of Columbia
by population; 

• The number of entities accessing the Registry by fiscal year; and 

• An appendix on registration and complaint data by consumer state and area code. 

According to the Data Book, at the end of FY 2011 (September 30, 2011), the Do Not
Call Registry contained 209,722,924 actively registered phone numbers, up from 201,542,535 at
the end of FY 2010.

This year's Data Book also reveals trends in complaint data. In addition to providing
information on the total number of consumer complaints per month, it also contains data on the
number of Do Not Call complaints, pre-recorded telemarketing "robocalls" complaints, and
complaints about requests for a telemarketer to stop calling.  The number of consumer
complaints overall increased from 1,633,819 at the end of FY 2010 to 2,272,662 at the end of FY
2011.
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The Databook highlights the importance of the Do Not Call Registry to consumers
throughout the country as seen by the hundreds of millions of registrations.  Additionally, the
Databook documents the large and growing nature of consumer complaints about prohibited
telemarketing calls. 

Regards,

s/Russell Deitch
Russell Deitch
Attorney, Division of Marketing Practices

cc: Jessica Almond, Mark Stone, Angela Giancarlo, Angela Kronenberg, and Louis Peraertz

Attachment: Databook


